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WINE AWARDS

òWhere there are vines, there will be wines.

Where there are wines, there will be good timesó
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JUNE 23-24, THE SUNSET INTERNATIONAL WINE COMPETITION 
TOOK PLACE. THE WINNERS WILL BE ANNOUNCED IN OUR 
SPECIAL OCTOBER 2020 WINE ISSUE. 

THE WINE AWARD PROGRAM IS DESIGNED TO ATTRACT ALL 
WINERIES INTERESTED IN REACHING THE WESTERN WINE 
CONSUMER AND IS JURIED BY A PANEL OF JUDGES WHO 
UNDERSTAND AND APPRECIATE THE WESTERN PALATE 
AND LIFESTYLE. 
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https://sunsetcompetitions.com/

https://sunsetcompetitions.com/
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THE WESTERN WINE DRINKER

FILL YOUR GLASS UP! 

The West is the top region for wine. 
Westerners are 35% above the 
average affluent adult for spending 
$3,000 or more on wine in the 
past year.

Westerners drink over 60 million 
glasses of wine each week!

Sunset is the dominant media brand 
of Western lifestyle, with 1.1 million 
monthly online visitors, and over 
30,000 event attendees annually.

SUNSETôS AUDIENCE DRINKS WINE

Almost all (96%) Sunset readers drink 
wine, and more than 3 out of 4 
subscribers drink wine every week. 

Sunset readers are 106% above 
average for being enthusiastic 
consumers of wine.

Sunset readers are 54% more likely to 
try new and different wines, and 96% 
say they enjoy exploring new wines.

Sources: Wine Institute 2018, March 2012; 2012 Ipsos Mendelsohn Affluent Survey, HHI $100k+; 2012 Doublebase GfK MRI



5© Sunset.  All Rights Reserved.

ANNOUNCING THE WINNERS! 

WINE SPECIAL ISSUE

Available mid-October a special non-
print, digital edition with supporting 
microsite will launch.

Promotion across sunset.com, Sunset 
eNewsletters and Sunset social sites 
letting our audience know about the 
Wine Award Special Issue.

This edition will be promoted and 
available for 12 months or until the 
2021 Wine Awards winners are 
announced 

AVAILABLE SPONSORSHIPS

1. $1,250 - Directory Page + Digital 
Listing 

2. $2,500 - Full Page Ad + Digital 
Listing

3. $5,000 - Full Page Q&A Ad + 
Digital Listing + 5 Frame 
Instagram Story
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DIGITAL EDITION LOOK AND FEEL (CLICK A PIC)

SUMMER OUTDOOR LIVING 

DIGITAL EDITION ISSUE

https://issuu.com/sunsetmag/docs/sunset_magazine_-_spring_2020_-_the_outdoor_issue?fr=sYjc3ZTE0NTcxMDM
https://issuu.com/sunsetmag/docs/sunset_magazine_-_spring_2020_-_the_outdoor_issue?fr=sYjc3ZTE0NTcxMDM
https://issuu.com/sunsetmag/docs/sunset_magazine_-_spring_2020_-_the_outdoor_issue?fr=sYjc3ZTE0NTcxMDM
https://issuu.com/sunsetmag/docs/sunset_magazine_-_spring_2020_-_the_outdoor_issue?fr=sYjc3ZTE0NTcxMDM
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DIRECTORY PAGE $1,250
Å Wine label and description in the wine directory.

Å Digital listing including image and link to site.

Å ñBuy Buttonò included on digital ñsiteò directory 

table. No buy button on digital edition pages, but 

image is clickable. 
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FULL PAGE AD $2,500
Å Full-page ad with image of bottle, 100 word 

write-up provide by the Winemaker

Å Best-of-the Best winning category seal.

Å Wine label and description included in the 

wine directory.

Å Digital listing including image and link to site.

Å ñBuy Buttonò included on digital ñsiteò 

directory table. No buy button on digital 

edition pages, but image is clickable. 


